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Hospitality Marketing I  

Assignment Brief and Grading Criteria 2021 
 

Student Name & Nr: 100% 

 

Brief: 

As a group (of four), you are required to develop your own hospitality related 

product/service and then to draw-up a ‘Promotional Plan’ for the product/ service. 

 

As a group you will also be required to conduct a 20-minute presentation as a 

practical component of this assignment.  

 

Written Document 

- Describe the groups chosen product/service. 

- Define the ideal target audience for the product/service based on Geographic 

and Demographic segmentation bases identified. 

- Compile at least three SMART Objectives for the product/service. 

- Develop and design a Creative Strategy for your new business. 

- Compile a Media Strategy for your new business. 

- Compile a Promotional Budget for your new business.  

 

*You are to create a formal written report of no more than 20 pages.  

 

Presentation 

You will verbally present your plan as a group to “management” (your 

lecturer) within a 20-minute timeframe.  Whilst you may develop your 

presentation as a group, each individual must present part of the plan.   

Your presentation should involve the use of various media such as 

PowerPoint, sound, video and/or graphics.  

 

Structure: 

Assignments must be formatted according to the IHT Assignment template using 

the below structure.  

Marks will be awarded for the structuring, formatting and technical care of your 

assignment. 

 

Front Matter  

 Cover page with Declaration  

 Executive Summary  
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 Table of Content  

Body Matter  

1. Introduction  

2.1 Description of New Product 

Provide a fully explanation on what your 

product/service/business is about, along with unique features 

and benefits of your product/service.  

 

2.2 Target Audience 

In this section you will describe the market segment to which 

you will direct your advertising and promotional efforts.  The 

target audience is to be described in terms of ‘geographic’ and 

‘demographic’ variables. 

 

2.3 Promotional Plan Objectives 

At least three (3) explicit sales and communication objectives 

should be listed and described in this section.   

You must ensure that the objectives are consistent is 

measurable. 

These objectives not only guide the development of the plan and 

the promotional activities you decide upon, they are also used 

to evaluate the success of your plan once implemented.  For this 

reason the objectives should be realistic.  

 

2.4 Creative Strategy 

Describe the main message you will use to achieve the 

objectives set out for the Promotional Plan amongst the target 

audience. Keep in mind the goals of Integrated Marketing 

Communications (IMC). 

 

*Students are to use at four (4) different types of promotional 

mediums.  

 Medium Requirement 

Above the Line Television /Cinema 

Radio 

Newspaper 

Magazine 

Billboards 

Storyboard 

Script 

Design Layout 

Design Layout 

Design Layout 
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Below the Line Personal Selling 

Flyers/Brochures 

Sales Promotion 

Direct Marketing 

In-Store Activations 

Sponsorships 

Sales Process 

Design & Layout 

Design & Layout 

Design & Layout 

Design & Layout 

Explain  

Online Website  

Social Media 

 

SEO 

Display Marketing 

Video Marketing  

Design & Layout 

Compile Post 

 

 

Design & Layout 

Storyboard 

  

Include the graphics accompanying the copy and, in the case of 

television or videos, provide a storyboard.   

In the case of a radio advertisement, you should include a 

detailed script, any background sound effects and the length of 

the advertisement. It may also include a description of the 

characteristics of the speaker(s) or actor(s) who may be 

employed to get the message across in either a television or 

radio advertisement.  

Print/display advertisements should show the size of the 

advertisement, the amount of copy to be used. Show and 

explain the design and layout of the advert. 

Include the design of sales promotions, online/ social media 

advertisements, and any other promotional mix tools that will 

be used in the promotional campaign.  

In summary, include the design of:  

▪ Any form of advertising, e.g. radio, television and 

print advertisements 

▪ Any Internet and direct marketing activities, e.g. 

website, Internet advertisements, Facebook pages, 

email newsletters, mail 

▪ Any sales promotions, e.g. coupons  

▪ Personal selling efforts to reach the target audience 



 

MODULE 14:  HOSPITALITY MARKETING I  PAGE 4 OF 6 

ASS004 

▪ Any public relation activities, e.g. sponsorship 

banners, PR letters/ articles. 

Note: Samples of the advertising and promotional materials 

should be included in the Promotional Plan. 

 

2.5 Media Strategy 

In this section you are to describe how media and time slots 

were selected to achieve the objectives set out.  

Describe: 

▪ How and why the particular media is suitable for the 

target audience.  

▪ The geographic boundaries of the advertising media and 

the boundaries of your target audience, incl. reach and 

circulation. 

▪ The scheduling of the advertising campaign.  This will 

include how often you need to target your audience, 

when you need to target them and how often the media 

is available for your purposes. You will need to produce 

a media schedule for 12 months showing the time slots 

of all advertisements placed, be it print, radio, 

television, direct mail, or other forms of paid advertising. 

 

2.6 Promotional Budget 

You must provide a budget setting out all promotional expenses 

in accordance with your Promotional Plan for a 12-month 

campaign. These figures should be realistic and include 

production and media placement costs of advertising.  

 

*Students will forfeit 30% in this section if quotations of 

production and media costs are not included as appendices.  

 

 

3. Conclusion  

End Matter  

 Reference list  

 Appendices  

 

 

 

Submission date   
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Marking Criteria: 

The following criteria will be used to mark your assignment, acting as a good 

guideline for setting up your assignment. 

 

Content  

 
Description of the New Product/ Service 

(10) 

 
Target Audience 

(14) 

 
Objectives 

(6) 

 
The Creative Strategy 

(20) 

 
The Media Strategy (15) 

 
Promotional Budget 

(15) 

 Total [80] 

   

Presentation  

 Total [100] 

   

Structure, Formatting and technical care  

1.1 Cover page with Declaration (5) 

1.2 Executive Summary (15) 

1.3 Table of Content (10) 

2.1 Introduction (10) 

2.5 Conclusion (10) 

3.1 Reference list (10) 

3.2 Appendices (5) 

4. Writing Skills and Technical care (15) 

 Total [80] 
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Summary of marks: 

Content Mark 80   

Content Weight  55%  

Presentation Mark 100   

Presentation Weight  20%  

Technical Care Mark 80   

Technical Care Weight  25% 
 

ASSIGNMENT TOTAL % 100%  

 

 

Presentation Evaluation Criteria 

1. Overview 

• Product/ Service is introduced and explained in much detail 

• Target audience explained (based on segmentation bases identified) 

• SMART objectives explained 

(15) 

2. Creative Strategy 

• Creative strategy was visually presented, and all possible advertising mediums were 

explained 

• Reasoning behind chosen channels was explained 

• Size options and layouts should be explained for print mediums, story board to be included 

for TV/Video and a script to be included for Radio. 

• Designs, fonts, sizes and images used for print/display advertisements were explained. 

(15) 

3. Media Strategy 

Explain: 

• How and why the particular media is suitable for the target audience.  The geographic 

boundaries of the advertising media and the boundaries of your target audience, incl. reach 

and circulation. 

• Including a 12-month scheduling breakdown 

(10) 

4. Promotional Budget 

• A comprehensive promotional budget was set for a 12-month period, showing all marketing 

expenses for the time.  These figures should be realistic and include production and media 

placement costs of advertising.  

(10) 

5. PowerPoint Presentation 

• Slides are clear, easy to read and enhance the overall presentation 

• Excellent use of colours and visuals 

(15) 

6. Presentation Style 

• Presenter is confident, speaks slowly, has good eye contact and shows positive verbal and 

non-verbal cues 

(10) 

7. Answering of Questions 

• Questions were answered confidently and with good knowledge of the project.  

(5) 

 TOTAL  80 

 


